
PRESS RELEASE 
Hunt Midwest Posts Best Year in Company History 

Growth is driven by uptick in automotive, e-commerce, government, mission critical, 
infrastructure and senior living projects  

 
 

KANSAS CITY, Mo. – Jan. 20, 2015 – Hunt Midwest’s brisk sales and development activity propelled the real estate 
company to a record-breaking year in 2014, President Ora Reynolds announced.  
 
“We saw unprecedented gains in both commercial and residential activity. I am so proud of our team, who seized the 
opportunity in 2014 and delivered the best results in Hunt Midwest’s history. Our team used a targeted approach to 
pursue opportunities where we had a competitive advantage, and we were successful in our efforts,” Reynolds said. 
 
On the commercial and industrial side of the business, SubTropolis added almost 900,000 square feet of leased space 
to its footprint, bringing total underground space to 6 million square feet. Mike Bell, vice president and general 
manager for the commercial and industrial division, said the following SubTropolis build-to-suit projects spurred the 
growth in 2014: 
  
 Ford upfitter Leggett & Platt Commercial Vehicle Products leased 72,000 square feet in a deal that included 

13.5 acres of parking space in Automotive Alley 
 Restaurant supplier FoodServiceWarehouse.com leased 475,200 square feet in the eCommerce Center, making 

it the region’s largest build-to-suit 
 The National Archives and Records Administration tripled its footprint, adding 202,000 square feet for a total of 

304,000 square feet 
 
With the additions, SubTropolis has close to 470,000 square feet in Automotive Alley, 1.1 million square feet in its 
eCommerce Center and another 910,000 square feet of space dedicated to federal government agencies. 
 
Also in 2014, Hunt Midwest opened SubTropolis Technology Center (STC), a mission critical data center project 
anchored by Des Moines, Iowa-based LightEdge Solutions. Four fiber carriers, including three Tier One carriers, are 
plugged into SubTropolis and STC, helping create a “cluster effect” of tenants. Bell said the deal “tapped into two 
market sectors that require both speed to market and high-speed internet to fuel growth.” 
 
Hunt Midwest’s residential division saw four new senior living communities enter either the development or 
construction process in 2014, for a total investment of more than $64 million in eight Benton House-branded assisted 
living and memory care communities.  
 
“We have doubled what we initially planned to invest in senior housing. We expect continued demand for our high-
end senior living communities throughout the metropolitan area in 2015 and will continue to identify sites for future 
communities,” said Brenner Holland, vice president and general manager of residential development.  
 
Holland said other residential highlights for 2014 included development of more than 200 new single-family home 
sites in four master-planned communities and the addition of three new community pools. Hunt Midwest also 
completed $16 million in sanitary sewer infrastructure improvements in the Northland’s emerging Twin Creeks area 
in 2014, an improvement that opens up 15,000 acres of land for residential and commercial development in close 
proximity to the airport, shopping and office districts, and downtown Kansas City. 

http://www.commercialvehicle-products.com/
http://www.foodservicewarehouse.com/
http://www.archives.gov/
http://www.subtechkc.com
http://www.lightedge.com/
http://www.bentonhouse.com/


 
About Hunt Midwest 
Hunt Midwest is a full-service real estate development company with a focus on industrial, commercial, retail, mission 
critical, infrastructure services, multifamily, senior living and residential real estate. Its portfolio is anchored by 
SubTropolis, the world’s largest underground business complex. Hunt Midwest is a Kansas City-based, privately held 
company owned by the Lamar Hunt family. The Hunt family business is a diverse portfolio of entities involved in real 
estate, sports/media, energy/resources, private equity and investments. Marquee entities include the Kansas City 
Chiefs, Hunt Midwest, FC Dallas Soccer Club, Toyota Stadium, Chicago Bulls and United Center.  
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